, LLC
14300 N Northsight Blvd #126
Scottsdale, Arizona 85260
480 278 5930

E Mail: msmock@business-buyer-directory.com

Business Buyer Directory, LLC refers established companies for sale with > $1MM EBITDA, all industries, for a nominal, buyer paid, “success only” referral fee, paid only if purchased.
There is no cost or obligation to pursue this company for sale.

================================================================================
US / INTERNATIONAL AD AGENCY
New York City, New York
Annual Revenue: $26,000,000
Annual Cash Flow: $4,000,000
Asking Price: $28,000,000

International, award-winning high-level advertising agency With US and International
Offices, growing from long term contracts in place, seeks a partner or sale.
The Company is world renowned with an impeccable reputation and has won numerous
top honor awards.
Current clients include worldwide companies including Marriott Hotels, Jeep, Fiat and
Kraft Heinz with many long-term contracts and recurring revenue.
Company has global recognition with a history of taking brands, giving them vision and
making them market leaders, viral sensations and culturally relevant.
They are a leading independent and full service creative and media agency as well as a
media planning and buying agency.
They develop brand platforms that give the brands they work with an enduring and
continual voice.
This information is secured from sources BUSINESS BUYER DIRECTORY, LLC, “BBD”, believes to be reliable and accurate. BBD makes no representations or warranties
whatsoever as to the accuracy of any of this information. Interested parties of the above noted company must verify the accuracy of this information and conduct their own
due diligence and bear all risk for any information inaccuracies. BBD: does NOT represent this company or its agents, is not a business broker; are not FINRA/ NASD
registered, provides only seller contact information, no advisory inputs. This is not an offer to sell, or a solicitation to sell securities. Information is void where prohibited.

